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This best-selling book provides readers with a comprehensive overview of all the important functions
of business. Each edition has introduced cutting-edge firsts while ensuring the underlying principles
that guided its creation. This eighth edition focuses on the broad range of
developments&ndash;economic, social, and political&ndash;re-shaping some long-established
business practices. A five-part organization covers the contemporary business environment, the
dynamics of managing, the principles of marketing, managing operations and information, and
understanding financial issues. For individuals starting out - and continuing to compete - in the 21st
century world of business.

One of the most comprehensive -- yet readable -- surveys of all major facets of business operations
and management, this best-selling text moves from broad, general perspectives to focused
coverage of specific business functions. A carefully orchestrated variety of boxes, cases, vignettes,
illustrations, quotes, a running "field trip," interactive questions, and an informal first-person narrative
all work together to draw students dynamically into the real world of contemporary business --
further enriched by a host of supplements, including a multimedia CD-ROM. --This text refers to an
alternate Hardcover edition.

This best-selling book provides readers with a comprehensive overview of every aspect of business
and the environment in which business prospers. Business, Sixth Edition, has captured the flavor
and excitement of the new economy in all of its rapidly evolving practices. The new edition continues
the book's user-friendly tradition and its commitment to relevant material and hands-on learning. It
also focuses on people in business and the decisions they make on a daily basis. The authors have
taken this commitment to new levels in an effort to provide more personal&#151;and, at the same
time, more practical&#151;access to people who do business by letting readers ask them questions
about cutting-edge business issues and practices. Chapter topics include understanding the U.S.
business system, understanding the global context of business, conducting business ethically and
responsibly, managing and organizing the business enterprise, understanding entrepreneurship and
small business, managing human resources, understanding labor & management relations,
understanding principles of marketing, managing operations and information, and understanding
financial issues. For anyone who wants to better understand the business environment and the
people who populate it.
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Ricky W. Griffin serves as Distinguished Professor and Blocker Chair in Business at Texas A&M. He
received his Ph.D. in organizational behavior from the University of Houston. He has served as
editor of the Journal of Management and as an officer in the Southwest Regional Division of the
Academy of Management, the Southern Management Association, and the Research Methods
Division and the Organizational Behavior Division of the Academy of Management. Dr. Griffin spent
three years on the faculty at the University of Missouri (Columbia) before moving to Texas A&M
University in 1981. His research interests include workplace violence, employee health and
well-being in the workplace, and workplace culture. A well respected author recognized for his
organizational behavior and management research, Dr. Griffin has written many successful
textbooks, including MANAGEMENT, ORGANIZATIONAL BEHAVIOR, HR, MANAGEMENT
SKILLS, INTRODUCTION TO BUSINESS, and INTERNATIONAL BUSINESS.

Ronald J. Ebert" is Emeritus Professor at the University of Missouri-Columbia where he lectures in
the Management Department and serves as advisor to students and student organizations. Dr.
Ebert draws upon more than 30 years of teaching experience at such schools as Sinclair College,
University of Washington, University of Missouri, Lucian Blaga University of Sibiu (Romania), and
Consortium International University (Italy). His consulting alliances include such firms as Mobay
Corporation, j Kraft Foods, Oscar Mayer, Atlas Powder, and John Deere. He has designed and
conducted management development programs for such diverse clients as the American Public
Power Association, the United States Savings and Loan League, and the Central Missouri
Manufacturing Training Consortium.

His experience as a practitioner has fostered an advocacy for integrating concepts f with best
business practices in business education. The five business books he has written include
translations in Spanish, Chinese, Malaysian, and Romanian languages. Dr. Ebert has served as the
editor of the "Journal of Operations Management." He is a past-president and fellow of the Decision
Sciences Institute. He has served as consultant and external evaluator for "Quantitative Reasoning
for Business Studies" an introduction-to-business project sponsored by the National Science
Foundation.

"Ricky W. Griffin" is Distinguished Professor of Management and holds the Blocker Chair in
Business in the Mays School of Business at Texas A&M University. He also currently serves as
executive associate dean. He previously served as Head of the Department of Management and as
director of the Center for Human Resource Management atTexas A&M. His research interests
include workplace aggression and violence, executive skills and decision making, and workplace
culture. Dr. Griffin's research has been published in such journals as "Academy of Management
Review, Academy of Management Journal, Administrative Science Quarterly," and "Journal of
Management." He has also served as editor of "Journal of Management." Dr. Griffin has consulted
with such organizations as Texas Instruments, Tenneco, Amoco, Compaq Computer, and
Continental Airlines.

Dr. Griffin has served the Academy of Management as chair of the organizational behavior division.
He has also served as president of the southwest division of the Academy of Management and on
the Board of Directors of the Southern Management Association. He is a fellow of both the Academy
of Management and the Southern Management Association. He is also the author of several
successful textbooks, each of which is a market leader. In addition, they are widely used in dozens
of countries and have been translated into numerous foreign languages, including Spanish, Polish,
Malaysian, and Russian.

Thisbest-selling bookcontinues to present abrief "no-nonsense "approach to the fundamentals of
business that spans the range of all functional areas management, marketing, operations,
accounting, information systems, finance, and legal studies.Topics comprehensively covered
include: the contemporary business environment; the business of managing; principles of marketing;
managing information; people in organizations; and financial issues.An excellent reference resource
for business managers and executives; also appropriate for entrepreneurs and others involved in
business relations.
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This work is protected by local and international copyright laws and is provided solely for the use of
instructors in teaching their courses and assessing student learning. Dissemination or sale of any
part of this work (including on the World Wide Web) will destroy the integrity of the work and is not
permitted. The work and materials from this site should never be made available to students except
by instructors using the accompanying text in their classes. All recipients of this work are expected
to abide by these restrictions and to honor the intended pedagogical purposes and the needs of
other instructors who rely on these materials.

You asked for more finance content, and we&rsquo;ve responded with an all-new chapter on
managing finances, both business and personal. From basic principles, we push forward to explore
debt and equity financing, risk, and maximizing capital growth. We also delve into securities markets
and the opportunities they present to businesses and individuals.

The 7th edition features robust online resources at myBIZlab.com. Students will have access to
informative and exciting supplemental text and media material, as well as the opportunity to practice
what they&rsquo;ve learned through interactive exercises with instant feedback.  Students are also
given context to the chapter material through text -specific interactive simulations.

eBook: includes a full eBook with a complete glossary and index, so students can get right to the
topic they need. Students also can search for specific keywords or page numbers, highlight specific
sections, enter notes right on the ebook page, and print reading assignments with notes for later
review to help improve their understanding of key concepts.

We&rsquo;ve updated or completely replaced the chapter-opening cases, keeping them fresh,
relevant, and up-to-date. Covering companies from Facebook to eBay to Apple, these chapter case
vignettes pique students&rsquo; interest at the beginning of the chapter and reinforce concepts
they&rsquo;ve learned throughout the chapter at the end. 

Nobody is smarter than you when it comes to reaching your students. You know how to convey
knowledge in a way that is relevant and relatable to your class. It's the reason you always get the
best out of them. And when it comes to planning your curriculum, you know which course materials
express the information in the way thatâ€™s most consistent with your teaching. Thatâ€™s why we
give you the option to personalize your course material using just the Pearson content you select.
Take only the most applicable parts of your favorite materials and combine them in any order you
want. You can even integrate your own writing if you wish. It's fast, it's easy and fewer course
materials help minimize costs for your students.

Our library is vast, and it's all at your fingertips. Create a custom book by selecting content from any
of our course-specific collections. Here, you'll find chapters from Pearson titles, carefully-selected
third-party content with copyright clearance, and pedagogy. Once you're satisfied with your
customized book, you will have a print-on-demand book that can be purchased by students in the
same way they purchase other course material.



Pearson Learning Solutions will partner with you to select or create eBooks, custom eBooks, online
learning courses, resource materials, teaching content, media resources and media supplements.
Simply share your course goals with our world-class experts, and they will offer you a selection of
outstanding, up-to-the-minute solutions.

Pearson Learning Solutions offers a broad range of courses and custom solutions for
web-enhanced, blended and online learning. Our course content is developed by a team of
respected subject matter experts and experienced eLearning instructional designers. All course
content is designed around specific learning objectives.


