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Speaking Out , Ken Hanes, Jun 1, 1998, , 192 pages. Gay men, including both celebrities and
everyday people, share their viewpoints on self-acceptance, coming out, living with AIDS, civil rights,
safe sex, and maintaining a ....

Perfect enemies the religious right, the gay movement, and the politics of the 1990s, John
Gallagher, Chris Bull, 1996, Political Science, 300 pages. Traces the birth of the religious right and
the gay movement in the late sixties, shows how they developed political power by appealing to
grass roots support, and tracks their ....

Daniel's Story , Carol Matas, 1993, Juvenile Fiction, 136 pages. Daniel, whose family suffers as the
Nazis rise to power in Germany, describes his imprisonment in a concentration camp and his
eventual liberation..

Bringing Out Roland Barthes , D. A. Miller, 1992, , 55 pages. The author explores his identification
with and attraction to the gay French critic, Roland Barthes, recounting his search for Barthes as a
student in Paris and his sympathy ....

Incidents , Roland Barthes, Jan 1, 2010, Literary Collections, 172 pages. The essays collected in
Incidents, originally published in French shortly after Barthes' death, provide unique insight into the
author's life, his personal struggles and his ....

The Intimacy Dance 8a Guide to Long-Term Success in Gay and Lesbian Relationships, Betty
Berzon, Ph. D., 1996, , 291 pages. A book for gays and lesbians in relationships of three years or
longer addresses such issues as identities merging, sex waning, the inability to resolve conflicts,
and the ....

Reinventing the family the emerging story of lesbian and gay parents, Laura Benkov, Aug 1, 1994, ,
289 pages. A close-up look at the changing face of the modern family examines the growing
numbers of gay and lesbian parents, discussing such issues as how to raise a child in a ....

An enterprising young woman in the early 1900s, Carrie Alma Hackett Hall was determined to piece
a cloth block for every known patchwork pattern. In "The Romance of the Patchwork Quilt in
America" with Rose Kretsinger, Ms. Hall was responsible for preserving nearly every known
patchwork pattern from their era!

The Romance of the Patchwork Quilt in American is a volume unique among works on art design.
The slow changing of our social patterns has been recorded in many ways, but no one product has
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so closely reflected the folkways of some portions of American life as has the patchwork quilt.
Although quilt making is one of the world's oldest arts, the pieced quilt, according to Mrs. Hall, is our
own American production. The patchwork quilt, as such, has come to be a distinctly American art
form, indigenous to our native soil and well embedded in the background of our national
consciousness. It has played a part in the history of our nation, and many interesting aspects of
early American history are reflected in its development. The patchwork quilt is today a vigorous and
flourishing form of American art.

In today&#8217;s brave new world of book publishing, the news is full of stories about writers who
jumped from anonymity to the bestseller lists via clever blog posts, assiduous social media
networking, and the support of a celebrity tweet or two. Weâ€™re encouraged to believe that having
a publisher is now optional for reaching broad popular attention. That any self respecting writer with
a clear voice and a fresh idea can do it all herself, if she so chooses.

Some proponents of self-publishing (J.A. Konrath, Barry Eisler, John Locke et al) go even further
&#8212; they think having a traditional publisher is not merely optional but foolish. Why should a
gifted writer share the proceeds of her success with an intermediary if she can attract a flood of
readers without one?

This line of reasoning makes no sense to me. Yes, self-publishing and ebook-only publishing are
enticing new avenues for aspiring writers. But self-publishing is not an easy road. As a recent New
York Times article attests, â€œthere are often hidden fees.â€• Itâ€™s expensive to self-publish.
Incredibly time consuming. And the results can be meager. The author who was the focus of the
Times article had sold 700 copies of her novel after months of hard work.

Despite the hype, the fundamental rules of publishing have not really changed very much. Now, as
before, the greatest challenge facing a new writer is to find readers, not to finish and print a book. If
anything, self-publishing has made the shelves, both virtual and physical, even more crowded. The
obstacles to being noticed are even more forbidding, not less. In a world where anyone can upload
a Word doc and call it a book, it&#8217;s more valuable than ever to have experts curate the works
that are really worthy of a readerâ€™s attention.

But even more important, good publishers add immeasurable value precisely because they have
hard-won experience in all those aspects of the process that writers are not experts in. These arts
&#8212; editing, positioning, packaging, and marketing &#8212; are as essential as they ever were.
Freelance editors, publicists, and other service providers are available to provide such services, but
few writers know how to choose and manage those hired guns. Even fewer possess the mix of
discipline, public credibility, and book marketing savvy it takes to devise their own titles, cover art
and marketing plans.

Some gurus of self-publishing suggest that trying to start word-of-mouth by focusing on friends and
acquaintances is a new tactic. Actually, writers have done that from time immemorial. The difference
is that now we call a writer&#8217;s core audience his &#8220;platform&#8221; or
&#8220;tribe&#8221; and the Web makes it easier than ever to build one. Which is great news for
every author, from the famous to the unknown. But surely the vast majority of promising writers who
aspire to reach the wider world are better off with the help, nurturance, advice and financial backing
of a prominent publisher. Writers who fall for the myth of self-publishing are likely to end up
relegated to the periphery of the book world.

My advice to aspiring writers is to pursue the traditional path of agents and publishers to the best of
your ability. If you fail to get traction that way, you can certainly try self-publishing as a way to attract
attention and build your platform. But a good mainstream publisher is still the best way to reach the
biggest possible audience via professional editing and marketing support &#8212; and to get paid
an advance for your work, which the self-publishing gurus tend to conveniently ignore or disparage.

Of course there are rare exceptions &#8212; like self-publishing superstar Amanda Hocking
&#8212; and those anecdotal triumphs draw a ton of media attention. But someone always wins the



lottery too. Why take that risk and sell yourself short if you don&#8217;t have to? Besides, Hocking
herself has now signed with a traditional publisher for her future novels, as the best way to build on
her early success.

This is very well written blog post Adrian. There are two types of authors. There are those that want
to make a quick buck and say they&#8217;re an author in hopes that it will attract new business
opportunities and industry respect, and those that want to grow their brand (and business) by
leveraging a publishers distribution system, editing and illustrative capabilities, and the credibility
you get from a known publisher. People ask me who published my book all the time and I guarantee
if I said that I self-published, they wouldn&#8217;t have nearly as much respect for me as they do.
Everyone in the world can self-publish. Getting a book deal is such a challenging process that once
you get it, it feels incredibly satisfying.

I thought this article was well written, fair enough. Points put across well in an intelligent manner
(unlike this comment, says you! I know, says I, shh). However, I don&#8217;t agree with most of it.
Lots of old school championing of sticking with the status quo. Some points are pretty weak too.
&#8220;But someone always wins the lottery too. Why take that risk and sell yourself short if you
donâ€™t have to?&#8221; Why take the risk of achieving success like Amanda Hocking and go on
to sign a lucrative contract? I don&#8217;t get it.

As someone whose nonfiction book projects (as author or ghostwriter) have been published by
major houses (Random, Morrow, St. Martin&#8217;s, HarperCollins) ; who worked on a book years
ago with Adrian Zackheim and wishes he could again; and who has written many book proposals
that agents liked and editors complimented but did not buy: I have by default given up on trade
publishing and embraced independent publishing as a ghostwriter-publisher catering to those
authors who have something to say, a compelling need for a book, have the resources to underwrite
it, and want to get to market sooner than they could through traditional channels, IF they could even
get the attention of the gatekeepers.

I agree completely with the observation that the flurry of attention self-publishing has gotten in
recent years is inflaming the expectations of writers who, too often, discover that the
&#8220;editors&#8221; at the self-publishing factories aren&#8217;t actually editors and the
marketing packages they bought are largely spam campaigns. It is a fine thing to encourage writers
to keep everlasting at the goal of getting a trade deal. In my world, I meet more people every day
who understand the high opportunity cost of having to wait years to (maybe) see their book
published under a brand-name imprint.

There are not just two kinds of writers, as the previous commenter suggests, but many different
flavors as well as many different ways to get a book to market. In my view, book publishing is going
through the same transformation as the film industry, with a few majors and many independents. As
sad as it makes me to see trade publishing struggling right now, I have to believe that what&#8217;s
going on falls into the category of creative destruction that is providing an opening for new ideas and
methods by which authors can find their audiences, however small they may be.

I&#8217;m of mixed opinions on this. I totally, wholly, completely understand the benefits of the old
guard. After all, they exist as a mixture of gatekeeper, mentor, and tastemaker; they do exist to
make sure that only the &#8220;good stuff&#8221; gets through, and that promising works are
pushed into the hands of would-be buyers.

But as one of those aspiring writers, I&#8217;ve come to terms with the fact that my tastes and
topics I like to write about are&#8230;odd. Not easily classified is a more articulate way of saying it;
an even better way to say it is &#8220;not going to be a bestseller anytime soon&#8221;. These
days, with the democratization of publicity and the advent of blogs, Twitter, Facebook, Reddit, what
have you, I have a much better chance of connecting with my would-be audience if I do it myself
than if I trust a publisher to back me up.

Because it&#8217;s expected these days, I&#8217;ll end up doing it anyway &#8211; and since my



day job is doing social media, marketing, and PR for a small company, I&#8217;m used to it, and in
a much better position to do it well than most other authors would. Inasmuch as editing, proofing,
and those things are concerned, I do agree: they are essential to creating a great work of fiction, a
good work of fiction, or even a mediocre one. I&#8217;ll look to hire a cover designer (because
nobody wants to buy a serious book that has stick figures on the cover), but for the most part,
I&#8217;ll have to take on many of these roles myself, and consider any expenses the cost of
playing the game.

I miss the advance. I miss the bookstore experience. And yes, I miss the bragging rights that came
with being able to say I was a Signet author. I suppose I will never really know how much of my self
pubbing success is due to the fact that I had a loyal stable of readers who used to buy my Signet
books, and a certain number of them doubtless followed me into the brave new world of Kindle and
print-on-demand. I can vouch for the fact that there is much to recommend about self-publishing,
and I&#8217;m glad I&#8217;m doing it.

I agree with Dan Schawbel&#8217;s comments about different types of authors. Sadly, it seems as
if there is a slow, steady market share shift to the get rich quick artists in the overall marketplace.
I&#8217;d add that I once had 100% confidence about the quality of editing of books of certain
publishers based on the publisher alone. This is sadly no longer the case.

Diane&#8217;s comment about irrelevant covers was obviously frustrating to her. with quality user
generated content sites, I&#8217;m kind of surprised that more publishers haven&#8217;t migrated
cover art creation to these types of sites as they would A) generally end up costing less and B)
actually become a new marketing and public relations activity for the book. I&#8217;ve put this
concept in the marketing plan for my current book proposal which is almost complete. Hopefully,
someone will like the creativity that reduces expenses while increasing marketing activities.

I don&#8217;t disagree with anything that Adrian posted &#8211; other than to state that it is
frustrating to see any more Amanda Hocking talk. In a world where business is changing in ways
that historians will likely deem as having more impact on society than the Industrial Revolution, big
idea books on how current events affect business are desperately needed. Nonfiction books that
leaders can use to potentially save our way of life as we know it needs to enter the mainstream. The
alternative is a decline in society due to a distinct and growing problem of scarce capital being spent
on negative net present value projects over and over. This needs to be reversed for many, many
reasons, including our obligations to future generations.

In the new paradigm, cycle time matters. Several authors that are serving as mentors to me have
expressed frustration about the pace of certain parts of the publishing process. I do want to state to
Adrian that I do find the timing of his post to be ironic, a number of literary agents take the Summer
off and do not take submissions during June, July and August. I&#8217;d like to ask if Adrian would
prefer to see a more even flow of book proposals throughout the year? If so, how does the
community create this reality?

This article could be titled &#8220;Why It&#8217;s Better to Work for a Big Company than be an
Entrepreneur.&#8221; It&#8217;s better for some people but not all people. I&#8217;m an
entrepreneur at heart and don&#8217;t think I could ever put up with making a deal with a big
publisher and giving them the control they demand over the product, packaging and promotion.
They do not always know best, or they would have a much higher track record than their dismal 20%
success rate with debut novels.

Mike, I think you put that very well. For Adrian to say that &#8220;Freelance editors, publicists, and
other service providers are available to provide such services, but few writers know how to choose
and manage those hired guns.&#8221; implies that writers are unable to learn. True, many writers
might not know that at first, but that&#8217;s just a learned skill. I&#8217;m an author, and
I&#8217;ve coached a lot of new entrepreneurs. It&#8217;s easier to learn to manage service
providers than to learn to write. If you can learn the writing craft, you can figure out how to find and
manage &#8220;the hired guns.&#8221;



Theoretically, while any author &#8211; or any person &#8211; can certainly learn a new skill, most
people who want to write books are not the same as those of us in the business of books. While it is
true that if I started studying now, one day perhaps I could build a house from scratch, do my own
surgery or speak fluent Farsi like a native, is it really the best investment of my time? Why should
someone who apparently wants to write and promote their message also take on the onerous
burdens typically delegated to professionals?

Securing an agent and signing with a major publisher is the best way to go for any writer because
along with a signed contract come the benefits of editing and marketing. At one point I was close to
having a book/movie deal with a major Beverly Hills agent known for putting together mega
book/movie deals but it didn&#8217;t happen because I needed a literary agent with whom he could
negotiate. Oh well . . .
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